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Telra - na .unceptauuousns TpYI: ,,PA3BI4TI4E HA I'IKOHOMI'IqECKATA
YCTOfuil4BOCT HA JIO3APCKI4TE CTOIIAHCTBA B KOCOBO-

Peuensenr:
.{oqenr A-p TeoAopa OpSeena llapuuena-Croesa, 3.0. ,,CoqEaJHr, crotrarrcKlr }r IIpaBErr

Ha5rKE', 3.7 . ,oA7ptnHr,rcrpaqfi, ]r ytrpaBJreHrre", Opranl,r3aq[s ra yrq)aBJleHue Ha qpol{3BoAcrBoro,

orpeAeJreHa 3a rrrreg rra Hayr{Horo xcypu ctc 3arroBeA Jrls P,{-16-1076125.11.2020 roA. or Pertopa

na AY.

1. Arrya.nnocr Ha npo6rerua.

flpes noc.nerurnre 10 romlnlr ce ra6moAanar 6narolpr.rf,Tnr TeHAeH4{r,I B pa3Br'ITl{ero rla

JrogapcrBoro s Kocono. Ercnansuma Ea Jro3oBara KyJITypa s Kocoso, a,4atrTlrpauero rra coproBr[t

ft ctcras c rleJr npolr3BoAcrBo Ha Br{coKorarrecrBelro rpo3Ae [opaJr,{ar seo6xoAmtocr or
rlpofrBane Ha lrxouoMr{lrecrara ycrofrmeocr Ha Jlo3apcK[rre crorrarrcrB4 r"bfir Karo or Irefl qe

rarrcn 6rAerqero pa3Br,rrr,re Ha Jro3apo-Brluapcrr,rfl cerTop Ha.4rpxaBara. I'Iuenno roBa o6ycnana

aKTyaJIHa,Ta 3HaTIIIMOCT IIa IIpeACTtlBeHXs.sA CTaIIOBI{Iqe MCepTaqEoIIeH TpyA.

2. Iler, sa4autr, xrrrore3tr tr MeroAtr Ea tr3cileABarre.

I,lscreAsauero r,rMa 3a qeJr Aa ce HarrpaBtr oqerrra Ha rlKouoMlrlecrara.yctofiwnaocr Ira

Jro3apcKr,rre crorrancrBa s Kocoso u:eLaralla ocrroBa Aa ce paspa6out HacoKril 3a rroBllmaBarrero

Lt.

C orue.U [ocrr{rage rra flocraBegara ocEoBHa qeJr, ce pemaBar cJre,(IrlaTe rBcJIeAoBareJIcKlr

sadaqu:
- Paspa6ornarre Ha MeroAoJrorlr.mtr flo.e(o,ryr r,r MeroAI,IKa 3a I,r3cJle,@arre Ha I,IKoHoMI{qecKara

ycrofrwmocr rra Jlo3apcKoro crotlalrcrBo;
- YcranosrBarre Ha crcrornr{ero r{ TeHAerilpr[Te B pasBlrrlrero Ea ocHoBIrI{Te ([aruopr sa

paSBrITtre Ha IlKOrroMr.FrecKaTa ycrofrwrnocT rra Jro3apcKoTo cTorlturcTBo;

- Oqema Ha rrKorroMrrqecrara ycrofrumocr rra opraHlraqrouHrtre (foprrau Ha crolaullcBalre

Ha ro3sra n Kocono;
- Paspa6orBane Ha HacoKlr 3a rroBrlrrraBarre Ha r,rKorroMl{qecrara yctofrwmocr Ha Jro3apcKl{Te

crorraucrBa s Kocoso.
3a Aorarsaue Ha Korrqelryam{ara re3a Ha Alrceprarl[oHlrrrfl TpyA B qpoqeca Ea rBcJre[Barrero

ce rBrroJr3BaT cJreArrrlTe MeToAr,r: crrcTeMerr arram3; IIIIIoKCeH MeTOA; CTaT]ICTI(IIeCKI'ITe MeToIpI -
AecKpr{rrrr,rBrra crarr,rcrr,rKa, t-xpurcpuft, e4uolfaxtopeu ErcrlepclroHelr an€utrr3, xr'I KBAApar

ilraJM3 r[ MeroAa Ha MHoxecrBeIrETe cpaBHelrlrfl
flpu o6pa6orrara Ha eMfir,rprrrrara un([oprr,raqrx e [s[oJr3BaH crreur4aJrlr3rrpaHr'rflT

rporpaMerr rpoAlxr SPSS u rraKer na MS Excel.
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3. OnarleleHocr H rrpeAcraBflHe Ha noJryqeHrrre peyJrrarrr.

,{uceptaquonnfirr rpya e r,r3Jroxen B yBo.{, Tpr,r rJraBr{ ll 3aKrroqenr{e, pa3rroJroxeHr,r aal22
crp., I,rsrroJrsBana JII,ITeparypa n [prnoxeHr.rs. I,lscleAsaHero e ouarJreAeHo c 14 (pr,rrypu n 16
ta6lrnqu u 3 npruroxeHlle. B 4ncepraq[oHHus rpyA ca rlr,rrr,rpaHr,r 142 tureparypHr{ r,r3rorrH}rra.
Karo o6eu, crpyKTypa, 6u6rurorpaSut u eMrrllpurrHrr rrpr{Jrox<eHrrr, Ar,rcepraqu.f,Ta omoBaps Ha
lr3l4cxBaullfrTaraa 3axona 3a HayqHume cmeneHu u 3*aHun.

4, O6crxqane Ha pe:yirrarnre r{ rr3rroJr3BaHa Jrrrreparypa.

CrrqectnyBarrlara I{Hcrrrryrl}rorraJrHa cpeAa B cerTop Jro3apcrBo, AoBexAa Ao cr,rJrHa

[oJrfip]Barllrs. Ha Jlo3apcxr,rre crolaHcrBa uo pa3Mep xa o6pa6orBaeM[r nosa. flpeo6raAasarqara
qacr or JIo3apcKI,ITe cro[aHcrna, co6crneHocr ua SllsrnvecKr,r nllqa n Kocoso ca e4no(farvr]rJrHrr ]r
eAHOII}IqHII. Tegr,r crorraHcrBa croflaHr{cBat 62.5 o/o ot [nourrre c Jro3fl n Kocoso. TegII
opraHE3aIIlIoHHI{ Qoprrau ca c Hr,rcKo paBHlrrqe Ha KourypeuTocrroco6nocr. Kpynnute Jro3oBra
MaclltBlit, ca co6ctneHocr Ha BlrHrrpoMr,ITe r,r Br{Hapcxure us6ll, Ko}rro ce crpeMrr Aa KoHTpoJrrrpar
IIflJIaTa Bepl4ra Ha [por.r3BoAcrBoTo cypoBr4Ha - KpaeH rrpoAyKr. Tesr.r opranu3arl]roHHr,r (foprr,rra,
IlopaAll JII,IICa Ha KarIecTBeHa cypoBr,rHa r{HTerp}rpaT no3apcTBoTo Lr BrrHapcTBoTo.

Ot HarIpaBeHI{Te TrsBoAH Ar{ceprarl[ouu[s rpyA, craBa scHo, qe rroBr{rrraBauero Ha
rlKoHoMr,IrlecKara yctofi.rnnocr Ha no3apcKr.rre cro[aucrBa B Kocono e B yeApsBaue Ha
o6pa6oraaeMl,ITe nnoqfi ro3.tr I,r r4HTerpaque c npepa6orBareJruara rrpoMlrmnenocr. Tosu npoqec
MO)t(e IA flpoTeqe B ABa rrocJreAoBareJrHr{ erarra: Ha Koonep}rpaHe r,r r{HTerp}rptHe Ha
Irpolr3BoAcrBoro u npepa6orrara Ha rpo3Ae. Orpynnxnanero Ha Jro3flTa B peynrar Ha
Koorlep[paHero Ha JIo3apcKI,ITe crorraHcrBa co6crseHocr na (pusrqecKr,r Jrr{qa ue .(oBeAe Ao
Bb3MOXHOCT 3a BHeAprBaHe Ha IrHOBarIrrr,I B npolr3BoAcrBoro, [oBlrrraBzure Ha ]IHBecTIaq]IoHHaTa
aKTI4BHOCT B OTpaobna I{ [oAHOBflBaHe Ha Cleq]raJrr.r3lrpaEara Jro3apcKa TexH]rKa.

5. Ilpunocr rra AnceprarlrroHHrrq rpyu.

B guceptaqr{ouHr{tr TpyA Morar Aa ce orKporr cJreAHrrre rrpr,rnocu c Ha)E{eH r,r fipr,rJroxeu
xapaKrep:

1. Paspa6orena e KoHllenryanua paMra 3a orIeHKa Ha r,rKoHoMr{lrecKara ycroft.rnaocr Ha
Jro3apcKoTo cTolaHcTBo;

2. Ananrsupano Lt oIIeHeHo e paBrrr,rrrlero Ha riKoHoMr{rrecKara ycroft.runocr rra
no3apcKrrre crorraucrBa KaKTo u na ([artopr,rre, Ko]rro ro o[peAensr;

3. flpe4noxeH e reoperllqeu MoAer 3a rroBr,rrrraBaHe Ha ceKToprrara ycroftuunocr KaKTo
Ir MoAen Ha KoolepllpaHe sa no-4o6pa rrKoHoMr{qecKa ycrofiuanocr Ha Jro3apcxr,rre
CTOIIAHCTBA.

6. Kpurnunn 6e.nexrr rr Bbtrpocu.

HsMaM Kpr.rrl,rrrur,r 6enexrz rsrr,r pa6or *u ruroKTopztrrra.

2



7. Ily6nn4yraHrr srarrrtr u qrrrrrparrtrff.

AXEB.ryT OEXMII ByIIIU rirMa rrer l5l crarrm, B Kor{ro yracrBa Karo aBrop:

1. Xhevdet F.Bushi, Besa Zeqiri, (2014), "Marketingu mix si koncept me rendesi I
marketingut dhe elaborimi I produktit si faze e rendesishme e marketingut mix", The
Heritage l3l20l4 page 75-105.
Xhevdet F.Bushi, (2015), "Menaxhimi I prokurimeve me vlera te mesme pune ne
Republiken e Kosoves sipas Ligjit 04lL-042 , The Heritage 0212015, page 440-447
(SoFSD15)
Xhevdet F.Bushi, (2016),,,Marketingu dhe zhvillimi ekonomik ne ndermarrje te vogla
dhe te mesme ne Kosoveo', SCfSD'16 page 370-379 - korrik 2016.
Xhevdet F.Bushi, (2016),,,Marketingu I turizmit malor ne Sharr dhe Rodope te Hanit te
Elezit", Intemational Scientific Journals no.S, page 204-212.
Xhevdet F.Bushi, (2020),,,Marketing as a Factor for Development of SME in Kosovo -

IMPACT FACTOR, Insitute of Knowledge Management (vo1,38,5) Skopje 2020, page
1337-1340.

flpe4cranenr{Te Marep}rafl]r Kopec[ourlrpar c reMara Ha Ar(ceprau]roHrroro rr3cneABarre.

flpegcraneHrlf,T aBTopeQepar orpelrBa o6exrlrsHo crpyrTypara [r ctAtpxaHl{ero Ha

.qlrcepTarllroHHr{tr TpyA.

SAKJIIOqEHIIE:

Cuutala, qe [peAcraBeHr{rr.qr{ceprarllloneH Tpy.q omoBap, Ha r{3ucKBaHttsraHa 3PACPB
u flpaaunnllKa Ha Arpapuux ynr{Bepcrrrer 3a HeroBoro npr.rJroxeHrre, Koero M}r ,(aBa ocHoBaHI{e

Aa ro oIIeH, IIOJIOXITEJIHO. flogsoraaM cH La rrpeAnoxa Ha uoqr,rraerraoro HayrHo xypr
c:slr{o Aa rrlacyBa rroJroxr.rrenuo }r [a rp]rcbAu Ha AXEBAET @EXMII EyIII}I
o6pasonateJlHara lr Ha) rua crerreH ",\ORTOP' uo nayrnara crreqlraJrHocr ,,Opranu3aqn.e v
yrlpaBJreHlre Ha [por{3nogcrBoro".
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fiara: 10.01.2021r.
rp. fhos4uu

}I3TOTB}IJI
CTAHOBI{IIIETO: Aoq.l-p Teo.uopa Croena
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