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CTAHOBHIIIE

Btpxy AlrceprarllroHeu TpyA 3a iloJryqaBaue Ha o6pasonarcJlHaTa u HayqHa creIIeH ttEoKtop"

rro: o6Jracr Ha Brlcme o6pa3oBaur,re 3.0. <Coquamrpr, crorlancKl{ r{ IIpaBr{I[ Ha)mn),

11po$ecroHam{o EarrpaBJreH}re 3.8. ,,I,konoMtrKa", Hayqua crreqflaIluoct ,,Opraura3a\Irs' vl

ynpaBJrelfl,Ie Ha TIpoI,I3BOgCTBOTO"

Asrop Ha.[ncepraunornrs rpv.u: Xlfrf TAKBOP IAPAEEAflH, Aorroparrr ICrM KareApa

,rMenlr4xo4blrr r[ MapKerrlgr" 11p11 Arpapen yHl{Bepcl'rror, rP. flnosAfis

Tepra na.urceprauuonnug rpyl: ,,BJfILjf,IIIIETO HA OEIIIATA CEJICKOCTOIIAIICKA
UO"TIIITTMA 3A-YIIPABJIETII4E IT PA3BI,ITITE IIA IITIEJIAPCKI'If, CEKTOP B
BbJITAPI,Tfl(

Peuengenr:
.(oqenr A-p Teoqopa OpQeena [apnmesa-Croesa, 3.0. ,,Coqllamtr, crorlar{cKl'I }I rpaBHr'l

HaSm11", 3.7. ,,A,4uuur,Icrpaq[t ra yrryaBJreur,re", OpraHugarnts. r,I y[paBJleH]re Ha [pol'I3BoAcrBoro,

orpeAeJrega 3a rureg Ha rra) rHoro xypri cbc 3arloBea Ns PA-l6'99111.02.2022 tol,. or Percopa na

Av.

1. fusrya;rnocr Ha npo6neua.

flpegcraaenuflT sa crarroBrrqe Al,rceprarluoHerr rpyA UpeAcrtlBJrrBa noApo6no I{3cJreABarre

rra peArrrla ocrroBrrfi TeopeTrffir[ r,r [paKTruecKII BbIIpoc]I, cBbp3a]I}I C yIIpaBJIeH]IeTo LI

pa3Brlrrero rra FreJrapcK[s ceKTop, KaKTo rr BJrr{f,Hrrero Ha O6Iqata ceJlcrocrolalrcra [oJIIITru€

(OC[) 3a rocrl,rrarrero Ira ceKTopHa KoHKypeHrocnoco6nocr.

2. Ileu, raga.r[, xrrtore3rr tr MeroA[ Ha tr3cileABaue.

Ocnosgara qeJr rra ArlceprarltrorrHoro tr3cJle,@ane e ,{a arraJrlr3r,rpa porsra na OCfI s
y[IpaBJreHrleTo [[ pa3Br[Trre Ha IIqeJIapcKrI' ceKTop.

C omeA flocrlrrage rra 11ocraBerrara ocHoBrra qen ce pelraBar cJle4rrlre rBcJreAoBareJrcKrl

34AarII[:

- I4sscgflBarre Ea crtrsrocrra Ha rrrreJrapcrBoro raro o6ert Ha BJrr{fiHxe or crparra na OCfI;
- I,IsscnffBarre Ha ![nnauconrre ]rHcrpwerrrr,r Ha OCfI sa flo,uloMaraHe Ira rrleJlapcrBoro

raro 6rsnec MoAeJr 3a pealm3r[parre Ha rranpaBelruTe rlrrBecrl{q}Iu;
- YcranoB.f,Barre Ha cbcrof;rrrlero [r reH,ueurtr{r.ITe Ha pa3Blrrr,Iero Ira ceKTop ,,fl'rerapcrBo ",

B KoHTeKcra na OCfI;
- Oqeura rr auairrrs Ha cexTopa rperur rporpaMr{Te sa OCfI r{ cJreA ToBa 3a rlep}roAa 2007-

2020r.;
- ,{q[rnnpaue Ha rrpeuopBKr,r sa no4o6prnaue rra OCfI sa HoBrs rporpaMeu rleprroA.

3a gorasrarre Ha KorqeflTyurJrnara re3a B rlpoUeca Ha rccJreABarreTo ce r'r3rIoJBBaT

CJIeATIIITe MeTOAI,I: CIICTeMeH aIIamI3; I{HAeKCeH MeTOA; CTaTI'ICTI{qeCKLITe MeTO'4II

AecKpnrrrtrBua crarucrlrra, t-rpr,rrepufi, e,4rotfuartopeH AI,Ic[epcI{oHeE alr€urrI3, xI'I KBaApar

aIIUUII[3 tr MerOAa Ha MHOXeCTBeHrlre cpaSIIeHr,IJt.
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Eruunprurara r,In(poplraaur{f, 3a r,r3cJrelEarrero e ocrrypeHa rr or rrsBaAKoBr[ aHKerrr]r
qpofrBalr[, u 4tn6owrrHl,r r,ruTepBror4 flpoBeIeur,r Ha rrrBo trpeArrprrf,Tr{e rro rr3rorBeu]r or
aBTopa arrKerHr,I Kaprr,L flpu o6pa6orrara Ha eMrupr,rquara ran(poplaaqm e n3roJrsBaH
cfleqrlaJrlI3l,rpaHl,rffT rlporpaMerr trpoAyKT SPSS Ir crarr.rcrr,rqecKrl [aKer na MS Excel.

3. Onar.neleuocr rr rpeAcraBffrre Ha noJryqeHtrTe peyJrrartr.

,{raceptaquorrHrrrr rpyA e r,r3Jroxeu BbB BtBeAerr?re, mecr DraBr[ s. sarJrroqerrl{e,
pa3rroJroxetlr ua 131 crpaurlqlr, Irc[oJr3Brura JmTeparypa rl flprrJroxeHr{f,. I{screApanero e
olraDreAeHo c 38 ([rryp*r n 2 ra6tmrg{. Tpy4rr e 4o6pe crpyrTypuparr r4 BKrrrorrBa Bcr{rrrrr
reo6xoAaur eJIeMeIrrI{. Kato o6eu, crpyrcTyp4 6n6tuorpa([ur rr eMtr4prrrHr.r qpr,rJroxeurf,,
Arlcepraqr,rf,Ta omoBapff lra r,I3rlcKBarruxtasla 3arcorua 3a Hc[y.tHume crneneHu u 3^aHufl.

4. O6crxcAane Ha peyJrrarrrre tr n3troJr3Bana JrtrTeparypa.

B nactoqoro rrgcJleABarre peaJm3lrparrero Ha Br3MoxHocrrrre crbtrBa Ha cr{Jrrrr{Te crpagr{
IIa [qerapcKtrTe crorlarrcrBa. Bruperr roBa e yMecruo Aa ce rrocorua, qe HtularaHero Ira
co6ctseHa TbproBcKa Mapra, KouBepcr{flTa rra [po]r3BoAcrBoro s 6zororuuro cbgAaBa 6ngrec
4efinocur, r'r3rrcrBaJq,I roJreMr,I rro pa3Mep rruBecrr{rur{, Korirro ca cbrrpoBo.ueHtr or Brrcor prrcx.
Cna6oro BJrtr Erre Ea Ape6nure [porr3BoAr{TeJM Bbpxy r{3ryrrrrara rleuq Br{coKr{Te
lpoI43BoAcrBeEE pa3xo.u,I, olpeAeJrenu or 6rpstrTe reMrroBe Ha rrapacrBarre Ha rtreulrre Ha
Berepl{IlapHo-Me.ryfqtrIlcKare trpeflapar]r r{ ycJryrrr r{ HrlJroxtrnoro ce cpeA Te3rr cpeAl{ HexeJraHr{e
3a Koo[ep]IpaHe rlocrttBrr 3narmTeirnrr opranrrrrrrf, sa 6rAerqoro pa3Brrrre Ha rrlreJrapcKr{Te
crotrarrcrBa. Eto 3aEo Ir 6pom Ira re3II cro[arrcrBa rqe ocraBa roJrrM r n 6rAeqe E pemennffTa
3a rD(Horo oqeJrf,Balre r1ryaro Moxe Aa ce raAar. EqEa or Bb3Moxnocrr{Te 3a panBr,rrr,re B
crorrarlcrBara B c(pepara na 6raononrwroro rrporr3Bo,qcrBo Ha rrrreJrHrr [poAyKTr{ ca rar66
HapeqeHETe CbBMeCTrIrr r,IHBecrIrII[rr, Korlro ce qpeABrrxAar B rroBara rlporpaMa 3a pa3BET[e Ha
ceJrcKr.rre paftouu.

Pesyrrrarure or eKcleprHara oqerrra [oKa3Bar oqe, qe nafi-sHarryrMl,r Bb3Moxrrocr1[ qpeA
rlqeflapcKllTe cTo[arrcTBa ca:
- Ten4erqnxra Ha yBeJrr{rraBarre Ha rbpceuero na 6no qpoAyxTr,r Ha rra3apa;
- Yrarpx4aBarre rra Mecrrrr,rre MapKr[ rr.lerHtr qpoAyrTr,r;
- @unancoBara [oAKpe[a Ea AbpxaBara 3a pzrBrrrr,rero Ha ceKTopa.

5. Ifpunoctr Ha Ancepraquogrrtrfl rpyl.

B .4tcepmq[oulrrrx rpyA Morm Aa ce orrporr cJre,urr{Te qprlnocr,r c HayqeH r,r fip]rJroxeH
xapar(rep:

- l4sscEerra e cbqlrocrra Ira FreJrapcrr.rre crofirurcrBa B KoHTeKcra Ha O6rqara
ceJrcrocrorrarrcKa roJrlrTrrKa (OCD;
- l4gtcHelra e crrqrocrra Ha [oAE)e[ara Ha OCII sa pa3Brlrrrero Ha [qerapcrcr.u ceKTop;- Parpa6otena e o6errunna MeroArlKa 3a arraJrr{3 r,r oqerrxa rra BJraflrrner-o ,a OCII nrpxy
p[t3BI,rT[eTo Ha [qerapcKr,rTe cTolaHcTBa
- YcraHoBeuo e BJIr{rHI{ero ua OCfI Bbpxy pa3Br,rrr,rero Ha ruenapcKrlre cro[aucrBa Kilcro
Ir Bspxy ceKropa;
' LlxentrQrqlrpaHl,I ca HyxAlrre Ha rrrreJrapcK[Te crolancrBa B ycJroBr{rra na OCfI.



6. Kpnrr.run 6e;rexrn r[ Btnpoctr.

Hruarrt Kpr,ITrrHr{ 6erexo<u rsru pa6orara Ha AorTopaJrra.

7. Ily6.rrnrynaHn crarnrr u qtrTnpanufl.

XAIZK TAKBOP IAPAEEA-trI rMa qerrpu l4l crarwrr. B Kolrro ) racrBa Karo aBrop:

1. Borisov, P., H. Garabedian (2020). THE IMPACT OF THE PRODUCT STRATEGY ON
THE MARKET SHARE. THE CASE OF BULGARIAN WINERIES. Joumal of Bio-
Based Marketing, v ol.2 I 2020, 42 - 5 1, IS SN 2683 -0825

2. Borisov, P., H. Garabedian (2020). EFFECTS OF THE APPLICATION OF THE CAP
ON THE DEVELOPMENT OF BEE FARMS AND PROFILING OF THEIR NEEDS IN
THE FUTURE. Joumal of Bio-Based Marketing, vol. 3.212020,39-5L,ISSN 2683-0825

3. Garabedian,H. Q020). MARKET ANALYSIS OF HONEY PRODUCTION - BEFORE
AND AFTER THE ACCESSION OF BULGARIA TO THE EU. Journal of Bio-Based
Marketing, v ol. 3 .2 I 2020, 5 - | 4, IS SN 2683 -0825

4. Garabedian, H. (2021). IDENTIFICATION OF STRENGTHS AND WEAKNESSES,
OPPORTUNITIES AND THREATS FOR THE DEVELOPMENT OF BEEKEEPING IN
BULGARIA. Joumal of Bio-Based Marketing, vol. II2021,67-76,ISSN 2683-0825

flpegcranemnte Marepraam[ Kopeclorrlipar c reMara rra Ancepraqfionrroro r3cJreABa^Ee.

flpe4crasenrrr asrope([epar orpe]ffia o6errneuo crpyKTypara fr. cbAbpxanlrero Ha

ArrcepTaq[oHHr{, rpyA.

3AtrC.EtrOTIF,HIIEI

C.urtau, qe qpeAcraBeHrrflT AgceprarlraoueH TpyA omoBapf, na rrcrcKBaurrflTa rra 3PACPE u
flpasunnuKa Ha Arpaprunr yurrBepctrTer 3a rreroBoro rrplrnoxeurre, Koero Mr[ AaBa ocrroBalrrre Aa
ro oqerrf IOJIOXI,ITEJIIIO.

flogsorrBalr cr{ Aa rlpe,uroxa Ha rroquraeMoro Hayuro xypfi c6rqo Aa rJracyBa
trorloxl{rerlrro v. Aa qpracttgl rra XAIIK TAKBOP IAPAEEAtrI o6pasonarormara il Hafma
crerleu $doKmop') tto Hayql{ara c[eqr{aJruocl,,Oprauusagiuc. uylpaBJreH[e Ha [pol{3BoAcrBoro"

fiara: 15.03.2022r.
rp. flnoagrn

U3TOTBTIJI
CTAHOBII -p Teo,qopa Croesa
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